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NOi dung

* NOi ham thuat ngi* “cong chung” trong PR

* Khung phan tich hanh vi céng chung trong PR

* Tham khao cac n6i dung dao tao vé hanh vi cdng ching trong PR
« Dé xuat ndi dung hoc phan Hanh vi cong ching trong PR

* Dé xuat ndi dung hoc phan Nghién clru céng ching trong PR
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The people in generaljﬁ‘"‘ gardless of membership of any particular group. ¥
Publics are groups of individual people, a section of the community having a particular interest ar connection.
Publics is the group of pe that influence the business activities of a company or people who have real or
potential interest in the co

y. This public is responsible for building your company’s imdge amongst the
customers or the industry.
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Cac ngudn tham khao

Consumer and Audience Analytics University of Florida
Audience Research University of North Texas
Media Audiences The New York University

Steinhardt School of Culture,
Education, and Human Development

Audience Analysis and Media Strategies City University of Hong Kong
Audience Insight West Virginia University
Public relations research College of Journalism and

Communications
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